
      
 

 

  

  

  

  

Michigan Association of Insurance Agents
 2010 Candidate Survey 

Section A: Candidate and District Profile 
Candidate Name 

Address 

Phone Number   E-mail Address 
Age Marital Status   Children’s Ages 

Offi ce Sought District # 
Campaign Headquarters 

Base Demographics 

Largest Population Base of District (i.e. City, Twp.) 

Section B: Campaign Organization 
Campaign Committee Name 

Campaign Manager     Campaign Treasurer 

Amount Raised to Date Amount Candidate Contributed 

Primary Budget $  $ 

General Election Budget $  $ 

Section C: Political Experience 
Likely Primary and General Opponents 

Current Elected Offi ce Held 
Jurisdiction 

Past Elected Office 
Jurisdiction 
Reason for Leaving Office 

Past Elected Office 
Jurisdiction 
Reason for Leaving Office 

Political Party Service 
Party Affiliation: ❑ Republican ❑ Democrat ❑ Other 

Years in Office 

Years in Office 

Years in Office 

Over 
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Section D: Campaign Plan 
What are the basic elements of your plan to meet voters? 

If door-to-door contact is part of your plan, how many doors have you personally 
knocked on thus far? 

Section E: Endorsements 
Endorsements Secured     Endorsements Sought 

Section F: The Issues 
Budget Deficit: In response to difficult economic conditions and a budget deficit of revenues, which 
would be your likely preference?

 Raise Taxes
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Cut Spending
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Comments: 
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Taxes: There has been considerable debate regarding the impact of the Michigan Business Tax on 
small- and medium-sized businesses. How would you describe your position generally on the follow-
ing tax options?

 Support repeal of the Michigan Business Tax Surcharge with no replacement:
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

 Support replacing the MBT Surcharge with an alternative revenue generating tax:
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position

 Support repeal of the MBT with no replacement:
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

 Support replacing the MBT with an alternative revenue neutral generating tax:
 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Comments: 

No Fault Insurance: Michigan is the only state in the nation to require that every automobile insur-
ance policy carry unlimited, lifetime medical benefits coverage for individuals injured in an automobile 
accident, yet is only 11th in average premiums paid by consumers. Some Insurance Industry repre-
sentatives have argued that with the rising cost of healthcare and its impact on automobile rates, con-
sumers should have a choice in the coverage they want thereby reducing their premiums. Opponents 
argue that companies won’t guarantee rate reductions and the unlimited coverage has protected both 
individuals involved in catastrophic accidents and the state of Michigan by keeping catastrophic vic-
tims out of the Medicaid system. How would you describe your position on the following?

 Support current no-fault laws that provide unlimited, lifetime medical benefits:

 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

 Support legislation that would have different medical benefi t limits:

 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Comments: 

Over 
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Consumer Protection: Most insurance companies use Credit Based Insurance Scores (CBIS) in 
determining rates with which to charge a customer. These scores include a multitude of factors in-
cluding driving record, geographical area, and some credit information like the frequency of late 
payments and the amount of credit one carries. Some argue that credit information has nothing to do 
with driving, is discriminatory toward the poor and should be banned from being used in determining 
rates. Others argue that they are highly predictive of behavior and thus risk, and should be included, 
but regulated. The FTC and Federal Reserve have concluded that credit information is predictive of 
risk and not discriminatory. The Michigan Supreme Court recently decided that Michigan’s Insurance 
Code does allow for the use of CBIS and is not discriminatory. However, Michigan is one of only just 
a couple of states that has no regulation on the use of CBIS such as protecting a person’s rates in the 
case of I.D. theft, job loss because of economic conditions or bankruptcies because of medical rea-
sons beyond one’s control. How would you describe your position on the following? 

Support current status of non-regulated use of credit information in determining rates:

 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Support legislation that would regulate the use of credit information in determining rates:

 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Support legislation that would ban the use of credit information in determining rates:

 ❑ Strongly Support ❑ Somewhat Support ❑ No Position 

Comments: 

What is your understanding of what an independent agent is? 

What are the three words you first think of when someone says “independent insurance agent”? 

Section G: Signature 
Candidate Signature: 

Thank you for taking the time to help us get a better understanding of you as a candidate.

Please return to the Michigan Association of Insurance Agents 
Attn: Scott Hummel, MAIA Candidate Survey 
E-mail to: jhoskins@michagent.org 
For questions, call MAIA at (517) 323-9473. 
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	Candidate Name: Rick Olson
	Address: 525 Judd Road, Saline, MI 48176
	Phone Number: 7349440794
	Email Address: olson48176@comcast.net
	Age: 60
	Childrens Ages: 34 and 32
	District: 55
	Campaign Headquarters: 525 Judd Road, Saline, MI 48176
	Campaign Committee Name: Rick Olson - The Voice for the People
	Campaign Manager: Dave Szewczyk
	Campaign Treasurer: Rick Olson
	Political Party Service: 
	Endorsements Secured 1: Michigan Farm Bureau AgriPAC Committee
	Endorsements Secured 2: Michigan Chamber of Commerce
	Endorsements Secured 3: National Federation of Independent Business
	Endorsements Secured 4: Small Business Association of Michigan
	Endorsements Secured 5: County Road Association of Michigan
	Endorsements Secured 6: Right to Life of Michigan "meets endorsement criteria"
	Endorsements Sought 1: Michigan Homebuilders Association 
	Endorsements Sought 2: Michigan Bankers Association
	Endorsements Sought 3: Michigan Association of Realtors
	Endorsements Sought 4: Michigan Restaurant Association
	Endorsements Sought 5: Associated Builders and Contractors of Michigan
	Endorsements Sought 6: Michigan Township Association
	What is your understanding of what an independent agent is 1: An agent who is not an employee of an insurance company or who deals exclusively with one insurance company, but
	What is your understanding of what an independent agent is 2: rather represents several companies and offers his/her customer the company and policy that best fits the customer's needs.
	Base Demographics: rated 49% Republican, 51% Democrat, or so I have been told
	Largest Population Base of District: 2 equal townships: Bedford and Pittsfield
	Primary Budget: 63000
	Amount Candidate Contributed (Primary Budget): 53000
	General Election Budget: 67000
	Amount Candidate Contributed (General Election Budget): 0
	Other Party Affiliation: 
	Republican: Yes
	Democrat: Off
	Other: Off
	What are the basic elements of your plan to meet voters 1: doorbelling, lit dropping, telephoning,
	What are the basic elements of your plan to meet voters 2: mailings, meet and greets
	What are the basic elements of your plan to meet voters 3: 
	Other Past Elected Office: 
	Endorsements Secured 7: 
	Endorsements Sought 7: Great Lakes Education Project
	Cut Spending: Yes
	Strongly Support (Raise Taxes): Off
	Somewhat Support (Raise Taxes): Off
	No Position (Raise Taxes): Off
	Strongly Support (Cut Spending): On
	Somewhat Support (Cut Spending): Off
	No Position (Cut Spending): Off
	Comments Budget Deficit 1: my primary focus will be on bringing into control the wage and benefit cost of state
	Comments Budget Deficit 2: employees and school district employees  and corrections costs
	Comments Budget Deficit 3: 
	Raise Taxes: Off
	MBT 2: Off
	MBT 3: Off
	MBT 4: Yes
	Comments MBT 1: While I would most prefer not to replace with an alternative revenue neutral generating
	Comments MBT 2: tax, I see that is not likely possible with the size of the deficit even without eliminating the MBT
	Strongly Support MBT 2: Off
	Strongly Support MBT 3: Off
	Somewhat Support MBT 3: Off
	Somewhat Support MBT 4: Off
	No Position MBT 2: Off
	No Position MBT 3: Off
	No Position MBT 4: Off
	Comments No Fault 1: I had supported the idea of consumer choice of levels of coverage, but upon reading
	Comments No Fault 2: your info sheet, it appears that I need more information from both sides to make an informed choice
	Office Sought: State Representative
	Current Elected Ofﬁce Held: None
	Past Elected Ofﬁce: None
	MBT 1: Off
	No Fault 1: Off
	Strongly Support MBT 4: On
	Somewhat Support MBT 2: Off
	No Position MBT 1: Off
	Strongly Support No Fault 1: Off
	Somewhat Support No Fault 1: On
	No Position No Fault 2: On
	Comments Consumer Protection 1: The information on the info sheets was useful in understanding the issue better. I could support
	Comments Consumer Protection 2: the positions stated, as they sound reasonable. I do support the use of predictive measures, 
	Comments Consumer Protection 3: and the changes suggested would provide greater consumer protection while still allowing their use.
	What are the three words you ﬁrst think of when someone says “independent insurance agent 1: hmm, independent, insurance, agent 
	What are the three words you ﬁrst think of when someone says “independent insurance agent 2: 
	Strongly Support No Fault 2: Off
	Somewhat Support No Fault 2: Off
	No Position No Fault 1: Off
	Strongly Support Consumer Protection 1: Off
	Somewhat Support Consumer Protection 1: Off
	Somewhat Support  Consumer Protection 2: On
	Somewhat Support Consumer Protection 3: Off
	No Position Consumer Protection 1: Off
	Strongly Support Consumer Protection 2: Off
	Strongly Support Consumer Protection 3: Off
	No Position Consumer Protection 2: Off
	No Position Consumer Protection 3: Off
	Marital Status: Married
	No Fault 2: Off
	Consumer Protection 1: Off
	Consumer Protection 2: Off
	Consumer Protection 3: Off
	Submit: 
	Likely Primary and General Opponents 2: 
	Likely Primary and General Opponents 1: Democrat Mike Smith was unopposed in the Primary
	If door-to-door contact is part of your plan how many doors have you personally: 18,000 - 20,000
	Somewhat Support MBT 1: Off
	Strongly Support MBT 1: Off
	Jurisdiction 1: N/A
	Jurisdiction 2: 
	Jurisdiction 3: 
	Reset: 
	Signature Instructions: TO SIGN: Simply move your mouse cursor above the line until you see the cross-hairs, then sign by holding down the left mouse button OR use a digital signature.
	Candidate Signature: 
	Years in Office 1: N/A
	Years in Office 2: 
	Years in Office 3: 
	Reason for Leaving Office 1: 
	Reason for Leaving Office 2: 


